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Introducing IYEMON CHA
to the US Market
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The Assignment

Introduce Iyemon Cha, Suntory’s bottled
Japanese green tea, to San Francisco market

Translate phenomenal success in Japan to US

Build buzz and drive trial through publicity,
events and viral marketing

Secure and media train spokespersons

 Beverage expert Leslie Sbrocco and Master
Tea Blender Ryozo Taniguchi, Fukujuen

Launch IyemonCha.com and a consumer
newsletter to build a viral community of brand
advocates
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Managing the ORGANIC Message

Develop positioning on “100% USDA-approved
Organic”

 Exhaustive secondary and primary research;
legal review

 Reposition Japanese messaging for US
consumer, regulatory and media audiences

 Support organic/purity message with “all-
natural,” “free of preservatives” positioning

Craft messaging on product, collateral, press
materials, website

Train spokespersons, sales force, sampling staff on
messages
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Iyemon Cha Events

Launch Iyemon Cha with a special event at San Francisco’s DeYoung
Museum attended by local media, opinion leaders and the trade to
create buzz

Create public sampling opportunities at top food festivals, including
Millbrae Festival and Ghirardelli Chocolate Festival
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Iyemon Cha Toasts SFIAAFF

Sponsor exclusive movie event at San Francisco International
Asian American Film Festival with world premiere of White on
Rice, inviting press and public to mingle with the director and
stars and sample Iyemon Cha
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Iyemon Cha Publicity Blitz

Broadcast interviews on KGO-TV (ABC San Francisco) “The View from
the Bay” and KGO-Radio “Dining Around with Gene Burns”

Total print circulation of10 million in consumer and trade press

 7x7 Magazine, Asian Week, Caviar Affair Magazine, Marin
Magazine, Ms. Fitness, ON Magazine, Veg News

 Beverage Digest, Beverage Industry, Beverage News Daily,
Beverage Spectrum, Beverage World, Convenience Store
Decisions, Grocery Headquarters, Organic Business News,
Progressive Grocer

Total online circulation of173 million

 About.com, AOL Money&Finance.com, BEVNET.com, Chow.com,
Forbes.com, Glam.com,  MarketWatch.com, Reuters.com,
YahooFinance.com
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Iyemon Cha Results:  Japanese Press
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Iyemon Cha Results: Consumer Press
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Iyemon Cha Results:  Trade Press
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Iyemon Cha Results:  Online


